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The future of retail

The new 
shopping experience

with the TIBCO® Platform

The critical role the TIBCO® Platform plays in 
reacting to rapidly changing customer expectations 
in the digital age

Retailers
An accelerated need for 
dynamic, digital-centric 

business strategy and 
operations

of consumers are 
more likely to shop 

with brands that 
provide personalized 
and relevant offers1

of retailers believe 
their internal tech 
systems and integra-
tion are a barrier to 

their business4

Customers
A reliance on prior 
research to find the 
best products before 
purchasing

of smartphone users 
consult their phones 
before making in-store 
purchases2

Retailers can’t wait to optimize operations and build 
customer trust. Begin your transformation journey to 
become a data-centric, digital enterprise today.

For more information, visit us at tibco.com

Enhanced 
customer UX

Seamless
integration

Supply-chain 
optimization

Enterprise connectivity

Real-time connections and responses 
for automated decision-making

Transformation of delivery and 
distribution

• Fraud detection

• Predictive insights

• Supply-chain optimization

Channel continuity

Consistent, digital, fluid retail 
experiences
Offering optimization

Proactive customer service, 
demand planning, and 
merchandising offers

Channel continuity

Consistent, digital, fluid retail 
experiences
Offering optimization

Proactive customer service, 
demand planning, and 
merchandising offers

Cost 
savings

of customers are more 
loyal to stores with 
consistent customer 
experience3

of retailers are still 
juggling between multi-
ple vendors for their 
customer experience 
management4

Driving retail transformation
Customer and retailer trends 

The TIBCO® Platform benefits

The new retail experience
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